MCS SWEEPSTAKES 
REGION 5 VERSION SUMMARY 


Objectives: 

Offset anticipated volume impact of premium and discount free product 
initiatives with $3.00/cm and $1.00 pack coupons delivered to competitive 
premium and discount smokers. 

Pursue Region 5 heavy-up promotion plan to gain trial and increase alternative 
Marlboro purchasing among competitive smokers with MCS overlay to provide 
smokers with a reason to continue to purchase Marlboro after coupon subsidies 
have been used. 

Audience: 

Competitive full margin and discount smokers, including those with Marlboro in 
consideration set and those whose previous brand was Marlboro. 

Audience Breakdown: 

Full margin: 78% 

Discount: 22% 


Count: 


Approximately 1 million 
Coupon Values: 

4 X S3 coupons to carton buyers and those who buy both packs and cartons (80%) 
4 X SI coupons to pack buyers (20%) 

Timing: 


Mail drop date: 
Sweepstakes expiry: 
Coupon Expiry: 

Budget: 


March 15,1994 
May 31,1994 
July 31,1994 


Mailing costs: $.5 

Coupon costs: S2.6 

Coupon handling: S.l 
RAF: £.2 


Total: 


$3.4 Million* 


* Funded in Region 5 Budget. 
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Source: https://www.industrydocuments.ucsf.edu/docs/mfby0004 





